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Attractions and sightseeing —
Visit London

Hotel in London —
The Hilton London Metropole
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Attractions and sightseeing in London - Lorem ipsum dolor sit amet, consectetur adipiscing elit. Ae-
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Hilton London Metropole, 225 Edgware Road, London W2 1JU  T: +44 (0)20 7402 4141  F: +44 (0)20 7616 7313

Hotel in London -
The Hilton London Metropole
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Insight:

| was tasked with designing a website
for the Hilton Hotel (Paddington).
The purpose of the new site was to
increase SEO and improve the quality
score for ‘London attraction’ searches.

The proposed solution was to present
top London attractions on a map,
whilst also having some impactful
pages for the hotel information itself
(including the ability to book rooms,
get directions, view virtual tours, etc).

The website was very well received
by the client, especially the successful
execution of the design across tablets
and mobile devices.
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Insight:

Schools
Together

Home
About

Case studies

Ideas &best practice
News &blog

Getinvolved
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Case study title

Lorem ipsum dolor sit am
sectetur adipiscing elt. D
‘mod viverra ipsum, qui

dolor semper tinci

Partnered with

Name of partner school b

View case study

BRANDING DIGITAL

Lorem ipsum dolor sit amet, con-
‘sectetur adipiscing elit. Duis
mod viverra ipsum, quis ultricies
dolor semper tincidunt.
Partnered with

Name of partner school b

Case study

Lorem ipsum dolor sit amet, con-
sectetur adipiscing elit. Duis euis-
mod viverra ipsum, quis ulricies
dolor semper tincidunt.
Partnered with

Name of partner school b

View case study
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Send your details to this school

Abercorn School

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis

ipsum, quis ultricies pe
Praesent eget nulla at igula viverra maximus. Pellentesque

sagittis ac est quis faucibus.

28 Abercorn Place,

Head: Mr David Morse
T:0207286 4785

E: admin@abercornschool.com
W: www.abercornschool.com
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School details

| created the brand and subsequently designed a website for Schools Together -

28 Abercorn Place
St John's Wood

a new government initiative to encourage schools (and community groups) to I

NWB 9XP
England

collaborate on projects and share their facilities with one another.

The marque within the identity was meant to symbolise the coming together of

E: admin@abercornschool.com
W: www.abercornschool.com

different schools and a ‘one voice’ speech bubble element. The shapes also

formed a secondary typeface which was used for header banners, advertising
and other brand assets.

The website allows schools to login and initiate projects with one another, or to
edit their profile and find partner schools. | used uniform colours/categories/
iconography to enable intuitive filtering of content as visitors drill down into

case studies, news items, etc.

Linked schools:

Send your details to this school >

|
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Category

Drama

: ] v

Schools .
Together .
[ .
Home [ .
About 4 .
Case studies ™Y
jCasestoces I O . e =
News &blog L i
Getinvalved a T

O W W W
T T
'

Get involved

magnita del ipsandiatur it quis quis essin et laccus apis nus etur sum
et laborit, que mi,
utem et it aliquo od quis et omnisti onsequis quia cum quam et quunt,

Henimus, ipicius essintio ex et vendam, comnis num velisquis ad quias
quiatat faccate labor aut et, omitatur sitio. Ficiam ni corit, commos
estistione re atium inia dolum ressimu sdamet optate ne re reiciendias
etum nim la serorum faccat pre, ut laccabo.

Find a partner

Project title

Project type Select project type n
Project category Select project category 7]

Schoolor organisation |

raecttender \

Ertor: please check tis ield or this reason

Address line 1

Addressline 2

Postcode

Telephone

Email

Website

More detail

Aim of the project?

pupils involved?

Staff time and resources
required?

Number and age of the ‘
What will the impact be? ’

‘Any additional information

Project dates

Project start date Select project start date Iv]
Project expiy date Select project expiry date [v]

Agreements

2 Featured Project’ under case studies

tacted about this project?
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Government response
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Show UK 2015
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Abercom School

Insight:

After the success of a teacher training website
| designed, | was asked to re-design ISC's main
site and to improve their UX and architecture.

| further refined the look and feel before
extending the design to incorporate many
new page types and features: ‘Find a school’
functionality, edit your school'’s profile, new
blogging area, customised ‘hub’ pages, more
widget types, etc.

| reduced the number of clicks required to get
to key areas of the site and streamlined the
nesting of some content areas to allow live
filtering and more accurate search results.

Abercorn School

Search results

3




ANIMATION BRANDING DIGITAL PRINT
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| helped the Digital Innovations Group (DIG) with several < Heartrate resrs PAY HISTORY SCANS et
. . . . . <« Weight B = ™ eeoccss /] bot et . ..... "..
top secret projects in conjunction with AstraZengca. « Sieep : A 8 T mendaton 1 4vu e
The work was mostly branding, app design, service e RSP ey e
design and illustration. Unfortunately much of the work N :
cannot be shared, but some illustration for the projects v v L
are shown here. ° 0G o
e v -~ r - B ° ?
As part of the DIG team, | also helped rebrand DIG seffreported: = .
. . . < Health P uery
itself and produced a brand guidelines document as : Deetly.me [— o] :
; ; < Fitness QW ecceee » ocescccscs
well as some logo idents, screensavers for public areas, < Complaints =’
. . . ; Filt t
self-promotion videos and various other assets. ¥ EEes —

The projects were very fulfilling and | relished the variety —
of work - from creating large-scale infographics to
creating detailed healthcare apps for mobile (Ul and UX).




ANIMATION

Insight:

| undertook some After Effects advertising
work for Google Now (Google's enriched
search app with improved voice search).

The ads were localised for French and
German markets and | went on to create the
online presence for each different microsite.

The success of the first ads ensured further

creative ideas were pursued to be shown
during the World Cup in Brazil (Tiki Taka).
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Insight:

| created BoxNation's fight banners (often within tight timeframes). | also created social media assets
and was tasked with redesigning different parts of BoxNation's site to improve user journeys.

The banners had to work across print, online and social. | also created animated banners for affiliated
sites and suggested ways of using social media to full effect (for example: pushing a charity fight
when Charlotte Church and Katie Hopkins fell out under the headline “Don’t just Twitter, hit her!”).

Web improvements included designing a slicker Ul, creating a method for managing traffic during
the build up to big fights (server overloads and extended waiting times), sign-up forms for events
(iPads) and optimising for mobile.
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Insight:

| carried out a brand refresh for Ettinger (a British luxury leather
goods company endorsed by HRH The Prince of Wales).

After much tweaking of the letterforms and the separation of the

Royal Marque and brand identity, | spent some time working on es7o 1934
various monograms (and subsequent patternation ideas). ETTINGER

| created example stationery, ads, packaging, brochures and S
developed a set of brand guidelines to enable the consistent use e

of the new identity and colour scheme.
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euphoriumbakery |_BRANDING | |_event | ourpoor J§ PRINT i SOCIALMEDIA _

[-s~ HELLO, WE'RE
EUPHORIUM BAKERY...

You might know us from our hand-crafted, speciality artisan
breads and patisserie. Prepare your taste buds for superior
comestibles and delectable treats. Launching 25" November.

Euﬂhﬂf’fumf h r._".lkE.'F‘-.f' Vive la revolution, one bite at a time,
1o v o Bl Bakinge

Insight:

| helped evolve the Euphorium brand in preparation for their new
flagship store launch on Threadneedle Street.

| also designed the new in-store environment, art directed a
typographic photoshoot, created the staff uniforms, thought up the
launch promotions (free shoe shines), devised a tease and reveal
hoarding, created all the packaging and created a stir online by
leveraging their existing fan base (on Facebook and Twitter).
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THE
BAKERY
PROJECT
FRESH THINKING
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bakeryprojectco.uk | THE E E' g—
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FRESH THINKING

INTRODUCING

THE
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ViCTORIA

THE
BAKERY
PROJECT

FRESH THINKING

START THE PROJECT IN YOUR KITCHEN, TRY ONE OF
‘THESE SIMPLE RECIPES WITH YOUR KIDS AND GET
‘THE BAKING BUG. THEY'RE FUN, FRESH AND FLOURY.

RECIPE

INGREDIENTS

5

k4, Putthe 0

Be part of the project
www.bakeryproject.co.uk

PLEASE TAKE ONE AND TRY IT AT HOME

INTRODUCING

nlikely as it may see for a smll teatime

BAKERY
PROJECT

FRESH THINKING

START THE PROJECT IN YOUR KITCHEN, TRY ONE OF
‘THESE SIMPLE RECIPES WITH YOUR KIDS AND GET
‘THE BAKING BUG. THEYRE FUN, FRESH AND FLOURY.

RECIPE

INGREDIENTS

259 sef

Rbaking

PREPARATION

Be part of the project
www.bakeryproject.co.uk
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THE
BAKERY
PROJECT

FRESH THINKING

¥

START THE PROJECT IN YOUR KITCHEN, TRY ONE OF
THESE SIMPLE RECIPES WITH YOUR KIDS AND GET
‘THE BAKING BUG. THEY'RE FUN, FRESH AND FLOURY.

RECIPE

INGREDIENTS

Be part of the project
www.bakeryproject.co.uk

PLEASETAKEONE ¢

BATTENBERG

THE CLASSIC TWO TONE

INTRODUCING

MARZIPANGINEERING.

Insight:

INTRODUCING

A DARK AND SPICY HISTORY
FLAVOURED BY THE EMPIRE AND
FIT FOR A SCOTTISH MONARCH,
BUT NO CHERRIES

INTRODUCING

THE ORIGINAL CAVEMAN'S BREAD,
READY FOR ANYTHING AS LONG
AS IT'S MANLY.

£ VICTORIA

LIGHT BUT POWERFUL,
FIGHTING OFF ROYAL HUNGER
PANGS SINCE BEFORE THE
FIRST DIAMOND JUBILEE.

The Bakery Project is a joint venture between Euphorium Bakery and Tesco.

| created the brand, designed retail environments, artworked the ad campaign
(press, outdoor and online) and generated social media assets (including hosting
some small community events, such as an open-air cinema night where the
concessions were all supplied by The Bakery Project).
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Insight:

Some work in progress shots of Giraffe's new advertising
campaign for 2014. We recently won the pitch for this work
and are now developing the selected idea (shown) across
different media.

firaffe

I —
o, =

[

7



See how Sony is helping
shape the future of AV at
Hall 7, Stand 7H224

www.pro.sony.eufise

SONY

make.believe

Smooth and smart design
Sony's amazing TruBlack™ display
Easy fo use

Swift speed and response

Control all your media devices
Share your content easily

Superior web browsing

Displays

Product Guide

Shaping the future of AV

Exploring our stand at ISE

Stand
Map

Enter ourprie c

Integrated
Systems
€urope

Shaping the
future of AV

Thank you for faking the fime fo visi the.
Sony stand af ISE 2012.

D 6ONG20P
Ex series - » 1CD CxSeres -
flom 3210 86 nch fom 3210 46 nch

Damian Welssenburger
Head of Displays, Sony Europe

Public Displays and

ondt demonsirates how jons Education

Introduction and Contents -

Exploring our Stand at ISE -

Corporate

Home Cinema

Public Displays & BRAVIA Professional Dispiays 14-17

18-21

Digitai Signage

BRAVIA Professional Displays

Integrated
Systems
€Europe

Meefing Rooms

Reception

For urther nformation and ful specifications,
visitwww.pro.sony.eu/publiccispiay

For further information and fullspecifications,
Vit www.pro.sony.eu/braviadisplay

Visit us at Hall 7, Stand 7H224

future
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Leading Education AV
expertise whenever

you need it

www.pro sony.eu/education

Leading Retail AV
expertise whenever
you need it

o

Leading Corporate AV
expertise whenever
you need it

' Leading Home

Cinema expertise
whenever you need it

Leading AV expertise
whenever you need it

Dear Personalised]

Thank you fo responding to our recent emailfollowing ISE 2012, You told us you are interested in
[Application arca] applcations, You can benefit from our

(Generic nro copy for 2+ appiication areas] Thank you for responding to our recent eml folowing
1SE 2012. You told in,

beneit from our expertise whenever you need f.

Helping you to do better business
Equipping businesses of alsizes with tachnology that enables smarter
working and creates business-driving impact, we deliver afordable
Solulions that maet every business noed.

+ From briefcase o boardroom, from deskiop to meeting space,
se our range of energy-eficient portable projectors

« Discover our stylsh

+ For a networked range of projectors across all meeting rooms and
auditoriums, see our range ofleading

+ Engage and impress with our digital signage solutions.

Enhancing leaming across Education

See how our new range of Education projectors, displays and digtal
more engaging and

environments at vwworo.sony euleducation

Showing how Sony expertise ensures that primary and secondary.
schools, universities and auditoriums have the eliable, long-lasting
equipment they need o capture attenion and enhance learning,
our Education Hub is e mustvisitlocation fr the latest and
best solutions.

Making home entertainment more rewarding
Focused on delivering deeper, fcher, more immersive visual

and aural experionces, our range of Home Cinema solutions takes
entertainment to unrivaled lovels of engagement,

+ Discover the itimate wow of our new VPL-VW1000ES 4K Home
Ginema Projector - the world's frst home cinema projector to
delver over 4x the resolution of Full HD.

* Explore the mesmerising 3D depth of our VPL-VWOSES Full HD
3D Home Cinema Projector.

. 30 viewin fordab
with our VPLHW30ES and VPL-HWSOESIW Full HD 30 Home

Ginema Projectors.

VPLVWI

by delivering

standalone digita signage to remote display networks and
next.generation eature walls.

Explore our including the new
View our and discover how o afract and
engage wih our easy-to-use

Bo amazed by our

Thank you

Tho Sony Professional Team
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Insig

| created brochures, way finding, response
driven (customised) eDMs, bag drops, video
loops and banners for Sony's involvement with
Integrated Solutions Europe (ISE).

The event was a huge success and the
integrated comms brought hundreds of new
leads into the Sony CRM system.
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iy (microsites), the production of countless super assets
and images and the realisation of Sony Professional’s
new online guidelines.
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DIRECT MAIL
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Cornhill

Capital

Use the magnifying lens
1o see your next move

Target higher returns

Bonds & Equities <V

7Cornhill

Capital

Gaining exposure through our  Gembining growth with security

. " N Similar to oil and gas, mining
high yield bonds provides an  investments provide the potential
for substantia returns whist carying

opportunity to profit from the iy u raks due to e exporory
growth and demand for minerals el the sector

and gas

ple for investors wanting more
s can be outstanding, the nature
herently high-risk.

lprovide an alternative to the

b strong returns whilst having the
kompany's assets.

bace is the quaity of assets owned

WE acrhitl o ooy

the relevant asset.
Capital

pam nas a significant influence

a
Jat the management are capable

Natural resources: mining

‘The long-term ambitions of emerging market economies 1o become stable
heavyweights in the global economy are expected to continue driving

'es over the coming years. Within this underlying trend, supply
we led to a significant disparity in the supply and demand
dynarmic of the mining sector. Allof which indicates significant future support
for mineral prices

While the ey factor for mining sector investments may be the un-mined
minerals associated with the asset, the value of the company can only
be realised if the mineral can be extracted and processed efficiently.

Itis realised crucial to accurately assess all factors ~ from the cost of

Gaining exposure through our high
vield bonds provides an opportunity
o profitfrom the growth and demand for minerals, whist benefiting from
the in-buit security of our investment structure. With our investments often
providing additional upside via equity participation, investors have the
opportunity to see further retums related to the performance of the company
and underlying asset

Renewable and clean technology

The renewable energy and clean technology sector is experiencing increasing
investment, The relentless demands being placed on the planet not only by
western nations, but also by the rapidly expanding econormies of China and
India, are continually driving this sector forward.

Governments around the world are competing to establish a foothold in the
qlobal renewable energy market with a view to securing energy and jobs
for the future. In the UK, the sector is buoyed by government subsidies
which are locked in by law until 2027, further increasing the profitabilty

of these investments. The UK has targets to produce 15% of its energy
from renewables and to reduce carbon emissions by 20% by 2020 - both
of which are reliant on incentives to encourage investment in the clean
technology space.

Anew investment climate
The ethically and socially responsible nature of renewable energy
investments appeals not only to individuals, but also to large institutions.
Opinion surrounding cimate change is moving from being an open debate
1oa research-led debate. Smart businesses are taking note and looking to
promote a positive image to the market

Against this background, our high yield bonds provide an attractively positioned
opportunity to gain exposure to the renewable and clean technology sector.
We target companies wwho have short term visivilty of repeat revenues, whist
ensuring they have suffcient underying assets to delver the securty we and
our investors demand,

wCornhill

extraction and processing to any potential problems - before entering ito F
atransaction. To ensure that every possibie eventualfy s analysed and

realistically evaluated, Cornhill Capital work with leading mining consultancy

fim SRK Consulting, who have over 35 years’ experience in this sector.
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Insight:

The above brochure for Cornhill helped redefine their offering with consistent visuals and copy
based on the identified strategic positioning.

The creative for the mailer to the right featured a magnifying glass and micro-print, ensuring
the recipients had to engage with the mailer to read the messaging (the mailers were all hand
delivered to valuable customers).

The mailer achieved a 20% new lead response rate.



DIRECT MAIL PRINT

Insight:

These mailers were created as an introduction to Imagination’s
offering and had striking interiors to engage the target audience.

The packaged USB stick then continued this story in the digital
realm using the Adobe AIR platform (before being sent to further
online destinations).



Say hello to
the EasyPhone®

Connecting you instantly
to the people you need to
talk to most — and that's it.

What is the
EasyPhone?

€asyPhone®

No frills, no fuss, just EasyPhone

Ready to go and easy to use — one push of a button puts you
in touch with the people you need to talk to most.

EasyPhone connects you instantly to the important people in
your life — and that's it.

Take it out of the box, turn it on, then press a button for the

person you want to reach and you're in touch. It’s that simple.

And because the EasyPhone receives calls too, your friends
and family can keep in touch when you're away from home.

Low cost and easy to use, with no complicated set-up, the
EasyPhone provides all you want from a phone and nothing
more.

I

Why choose How does
EasyPhone? it work?

BRANDING DIGITAL DIRECT MAIL

What does Frequently Get your
it cost? asked questions EasyPhone

Call to order: 0800 085 2761
Lines are open 9.00am —5.00pm,
Monday to Friday,

Go in store

The Age UK Shop is located in Peterborough
town centre: 25 Westgate, Peterborough,
PE11PZ. Age UK Limited is acting as our
in-store sales agent. All contracts are with
CyCell Limited.

Download an order form
Click here to download the order form.
Fill itin and post it in a stamp addressed
envelope to EasyPhone, PO Box 70812,
London, NW1W 8ZA

Email order form
n and email your completed order form
fo@cycell.com

BWNFENE

Receive a call

Your EasyPhone will ring and vibrate. To answer just press any
of the Name buttons.

Re-charge your EasyPhone

The EasyPhone is re-chargeable using the three-pin charger
included. The EasyPhone comes pre-charged and ready to use
straight out of the box. The charge will last about three days.

If a red light starts to flash on your EasyPhone, then it needs to
be re-charged.

Call Emergency Services

To make a call to the Emergency Services press the 999 button
three times. (This option is only available if you have chosen to
have a 999 button included. As with other mobile phones the
EasyPhone must be charged and requires a network signal to
make and receive calls.)

Call helpline: 0800 085 2763

re open 9.00am - 5.00pm, Monday to Frida

€asyPhone® € CgCeIl“'

youreasyphone.com

EasyPhone®

Say hello to
your EasyPhone”
User Guide.

How does EasyPhone work?

Using your EasyPhone couldn't be simpler. There's no
complicated manual to decode or confusing procedures to
follow. It's ready to use straight out of the box. Just follow the
instructions below.

Activate your EasyPhone

To activate your EasyPhone, call Customer Services on

0800 085 2763 from another phone. You will need to activate
your EasyPhone before making a call

How to make a call

"1

1 Press the On/Off button on your EasyPhone until you hear a beep.
2 Wait for the blue light to flash slowly.*
3 Press a Name button to make a call.
& To hang up press the End Call button.
It's that simple!

*If blue light continues to flash quickly there is o low network signal. If there is a solid
biue light there s no network signal. Move to an oreo where there is network signal
ond wait for the blue light to flash slowly before moking a call.

Useful facts about your EasyPhone

1 Whatis my EasyPhone number?
Your EasyPhone number is printed on the back of the handset.

)

-

2 How often does my EasyPhone need charging?
As the EasyPhone has no display it uses very little battery power
when turned on. The EasyPhone will arrive fully charged and the
battery will last up to three days. The LED (light) on the front of
the EasyPhone will flash red when the battery requires charging
The €asyPhone charging socket is located at the bottom of the
handset. To charge the EasyPhone plug the handset into the
mains using the three pin charger provided. The red light stays on
while the EasyPhone is charging and turns off when fully charged.
It will take around 1.5 hours to fully charge the EasyPhone.

-
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3 Canladjust the volume?
To increase or decrease the in-call volume press the arrows
in the top left hand corner of your EasyPhone during a call
To increase or decrease the ring tone press the arrows when
you're not making a call.

J
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Will my EasyPhone work abroad?

No your EasyPhone is only programmed to work in the UK and
Northern Ireland.

w

Can | change the names and numbers on my EasyPhone?

VYes these numbers can be changed. Simply contact Customer
Services on 0800 085 2763 to request this to be done. In order for the
names to be changed, this will require a replacement handset, which
will cost £40. Contact Customer Services to arrange for this to be done.

AN

6 What is the Save Power switch on the back of the phone for?
Keep the Save Power switch in the On position to use the EasyPhone.
Slide this switch into the Off position if you want to preserve battery
power. In the Off position the EasyPhone will not make or receive calls.

-

7 s my EasyPhone covered by a warranty?
Your EasyPhone is covered for a period of 12 months from
the date of purchase for breakdown and repair. If the device
stops working within this time frame please contact Customer
Services on 0800 085 2763. For full details of warranty terms,

please see the terms and conditions. )

N

-

8 Does my EasyPhone have an answerphone or voicemail service?
No there is no voicemail service. An incoming call will just

continue ringing until the caller ends the call. )

N
9 Canl change to an alternative tariff?
VYes you can change to an alternative price plan. Just call Customer
Services on 0800 085 2763 and they will make the required

change. Changes can only be made for a future billing period. )

Insig

N
1

15}

What if my phone is lost or stolen?

To report a lost or stolen phone please call Customer Services on
0800 085 2763. They will temporarily suspend your EasyPhone.
We will then arrange to produce and despatch a new phone.
There will be an additional charge of £35.00 in VAT for a
replacement handset. The good news is that your EasyPhone
can only ever be used to call the pre-programmed numbers.

J

“ Call helpline:

EasyPhone®

youreasyphone.com

0800 085 2763

Lines are open 8.00am - 5.0¢

| helped brand CyCell's new phone and created the identity, poster
brochures and phase one website for the preselected name
“EasyPhone”.

| then rebranded the product after some pressure from EasyJet made
the client abandon their original positioning.




